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ING Vision
Islamic Networks Group (ING) envisions a world in which people of diverse backgrounds are
understood and respected and their contributions valued, and in which American Muslim
communities play a vital role in promoting values of inclusion and coexistence.

ING Mission
In pursuit of this vision, ING’s mission is to counter prejudice and discrimination against American Muslims
by teaching about their traditions and contributions in the context of America’s history and cultural diversity,
while building relations between American Muslims and other groups. ING emphasizes the importance of
countering all forms of bigotry while working within the framework of the First Amendment’s protection of
religious freedom and pluralism.

Founded in 1993, ING achieves its mission through education and community engagement. We work though
regional volunteers and affiliated organizations across the country who provide thousands of presentations,
training seminars and workshops, and panel discussions annually in schools, colleges and universities, law
enforcement agencies, corporations, healthcare facilities, and community organizations as part of cultural
diversity curricula and programs. Reaching hundreds of groups and tens of thousands of individuals a year at
the grassroots level, ING is building bridges among people of all backgrounds.

ING Principles
ING programs are based on the following principles:

• We believe in adhering to the highest standard of professionalism in the operation of our organization, striving
for full accountability and transparency, as reflected in our Better Business Bureau (BBB) accreditation.

• We believe that a deeper understanding of different religions and cultures contributes to peace and harmony
in the world.

• We believe that diversity of cultures, ethnicities, and ideologies contributes to personal enrichment and
social strength.

• We interact with people based on the belief that they are good, decent, and honest human beings, and we
respect their diverse beliefs and practices.

• We emphasize face-to-face interaction with our audiences as an effective way to overcome stereotypes and
prejudice and build bridges of understanding and friendship.

• We strive to build long-term, honest, and intimate relationships with individuals and institutions by meeting
their needs and expectations, valuing their feedback, and delivering top quality products and services, based
on scholarship.

• We hold ourselves to the highest standards of behavior and character, including good manners, kindness,
sincerity, integrity, authenticity, generosity, and a dedication to continuous learning and growth.

• We subscribe to the principles expressed in the religion clauses of the First Amendment of the U.S. Constitution;
our products and services are therefore academic, informative, objective, neutral, but never devotional in nature.
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Over the past two years, and especially in recent months, ING’s work has become more urgent than ever.
Terrorist attacks in Paris, San Bernardino, Brussels, Orlando, Nice, and elsewhere, the continuing atrocities
of ISIS, and, perhaps most ominously of all for American Muslims, the willingness of some politicians to
exploit and stir up anti-Muslim bigotry to score political points, have put the American Muslim
community in the center of a major political firestorm and raised Islamophobia to new heights; to cite but
one example that shows the danger posed to American Muslims and the whole reality of American
religious pluralism, a recent poll shows that 55% of the U.S. public are in favor of banning Muslims from
entering the U.S. 

ING’s response to this situation is to push back, as we have always done, against anti-Muslim bigotry and
to work for the interreligious and intercultural harmony our country and our world so greatly need today.
We have naturally continued to pursue this goal through our presentations, but, as the 19th-century
American poet James Russell Lowell said, “New occasions teach new duties,” and ING has been busy over
the past several years in exploring new channels for our efforts to bring people of diverse cultures and
faiths together for mutual education and engagement.

One of these new initiatives is the INGYouth Program,
which fosters religious literacy and confidence in the Islamic
identity of young people in today’s challenging
environment. Another is our online curriculum, making the
content of ING’s presentations available to educators who
do not have the opportunity to bring an ING speaker into
their classroom. This report will chart the progress of these
programs, but it will also introduce a program launched this
year, Multifaith Encounters, born out of a multifaith
gathering organized by the White House in December, 2015. 

As we did in our last report, we will provide documented evidence that our approach succeeds in
reducing misconceptions and prejudices towards Muslims and their faith. We will also show how through
the use of the Internet ING is expanding its impact both quantitatively and qualitatively and meeting the
needs of a globalizing world with 21st-century tools. We have increased our presence in the digital world,
an important venue for expanding our work and reach. We witnessed impressive growth in this area, with
approximately 751,000 unique visitors viewing our website content (a 275% increase from the previous
two-year period). Our Facebook page showed an incredible 400% increase in “likes” over last year (from
3,625 to 16,967). We have also increased our use of Twitter and other social media platforms. 

ING has continued its traditional outreach through live, face-to-face presentations and webinars,
providing education to diverse audiences utilizing trained speakers in both the Islamic Speakers Bureau
(ISB) and the Interfaith Speakers Bureau (IFSB). The ISB provides individual speakers discussing various
topics relating to Muslims and their faith to schools, colleges, community organizations, and other venues.
The IFSB provides panels of speakers to similar venues, with each panelist representing one of the five
major world religions: Buddhism, Christianity, Hinduism, Islam, and Judaism. The IFSB also organizes
interfaith service projects, bringing people of diverse cultures and religions together for service as well as
conversation. In addition to its work through these two speakers’ bureaus, ING offers cultural diversity
seminars to various professional groups, educating them on best practices in dealing with Muslim
communities, employees, patients, and students. Locally in the San Francisco Bay Area between
September 1, 2014, and August 31, 2016, ING speakers addressed over 33,000 people in 642 presentations. 

Executive Summary

At a time when
Islamophobia remains a
major threat to the
harmony and cohesiveness
of American society, the
work of ING continues to
be critically important.
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ING has also continued to encourage and support the development of affiliated chapters around the
country that replicate ING’s methodology and content. ING presently has 19 affiliates in 16 states and one
Canadian province. Over the past two years, they delivered over 1,000 presentations to various audiences
that included an estimated 16,000 middle and high school students. During this period, ING has
continued to administer surveys and evaluations of its educational outreach programs to measure how
well it is fulfilling its mission. Audience evaluations from presentations by the Islamic Speakers Bureau in
both the San Francisco Bay Area and affiliates and by the Interfaith Speakers Bureau in the Bay Area
document an increased understanding and more accurate picture of American Muslims and their faith as
well as improved readiness for positive interfaith relationships. The change in attitudes documented by
surveys before and after ISB presentations demonstrates ING’s effectiveness in making Muslims and their
faith a better understood and accepted part of the American religious and cultural landscape. While over
the past two years only 9% of student respondents reported a “high” level of knowledge of Islam before
an ING presentation, after a presentation that figure increased dramatically to 40%. Responses to
questions on six common stereotypes about Islam and Muslims show that this increased knowledge leads
to changed attitudes. For instance, the percentage of respondents who see Islam as promoting terrorism
falls by 60%, while the percentage seeing the religion as promoting violence falls by two-thirds. The
percentage believing that Muslims “see women as inferior” decreases by more than half, from 20% to 9%.
Audience evaluations also demonstrate the effectiveness of ING’s Interfaith Speakers Bureau. Over the
past two academic years, over 94% of audience respondents rated interfaith panel presentations
“Excellent” or “Good.” Only 5% rated them “Fair,” and less than 1% rated them as “Poor.” Open-ended
audience comments also demonstrate the positive impact of ING’s interfaith presentations. Educators and
other requesters also show satisfaction with the relevancy of ING content, both Islamic and interfaith.
Over 93% of respondents rate ING content “Excellent” or “Good,” with a strong majority (68%) rating it
“Excellent.” ING speakers likewise received better than 90% ratings of “Excellent” or “Good” on all
criteria; 77% of respondents rated overall speaker effectiveness as “Excellent.” Requester comments also
register not only satisfaction with presentations but also striking evidence of their impact on audiences. 

In late 2014, ING launched a new initiative aimed at Muslim youth: the INGYouth program. This program
aims to increase young American Muslims’ Islamic literacy to help educate them about their faith and
respond to frequently asked questions about Islam, and to prevent extremism, which is often based on
ignorance of authentic religious teachings; to build confidence in their Islamic identities based on a sound
understanding of their faith; and to inspire action towards bridge-building between American Muslims
and people of other or of no faith. In AY 2014-2016, ING convened ten INGYouth workshops in the Bay
Area and around the country. Student participants have uniformly reported increased confidence in
representing their faith and confronting harassment and bullying.

In 2016, ING initiated another new program, Multifaith Encounters, the grassroots outreach of the Know
Your Neighbor Coalition founded at the White House in December 2015. Multifaith Encounters aims to
bring people of diverse faiths together for learning and fellowship to break down walls of stereotyping
and prejudice.

At a time when Islamophobia remains a major threat to the harmony and cohesiveness of American
society, the work of ING continues to be critically important. Providing education about Islam and
Muslims in the context of enhancing religious literacy among all faith practitioners is central to creating a
pluralistic society. We hope that you will continue to support ING’s important mission to educate
Americans about Muslims and their faith, while promoting religious literacy, understanding, and mutual
respect, and building relationships among people of diverse cultures and religions.

Dr. Henry Millstein Maha Elgenaidi
Content Manager and Programs Analyst Founder and Trustee
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Introduction: The Current Political Climate
and ING’s Response

The Challenges 
of the Present
Moment
There is no doubt that
Muslims and their allies 
are facing a challenging
climate these days, and
worse may be in store 
for some time. 

These challenges stem from a number

of interrelated factors:

• The continuing atrocities

committed by ISIS and other

terrorist groups professing Islam

and by groups or individuals

professing to be inspired by

them;

• The exploitation of Islamophobia

by a number of important

politicians, including the

presidential candidate  (now the

President-elect) of a major party;

• The continuing activity and influence (largely as a result of the factors just mentioned) of a well-funded

network of promoters of Islamophobia;

• The uneven media coverage of events relating to Muslims and Islam, which tends to focus on violence

and other negative phenomena while largely neglecting the life and activities of mainstream Muslim

communities.

Such factors as these have led to a situation in which, according to a November 2015 Brookings poll, 61% of

Americans have unfavorable views of Islam (although 53% say they have favorable views of Muslims) and a

more recent Brookings poll shows 57% believing that Islam is incompatible with American values. 

This situation calls for a strong response from American Muslims and their allies. ING in the past two years

has initiated new programs and worked to strengthen existing ones.
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INGYouth: Empowering Young Muslims
INGYouth is a new
program designed to
equip and empower
young Muslims of
middle- and high-
school age to
present their faith
to their peers and to
respond effectively
to challenging
questions.

One-day INGYouth workshops combine instruction in basic Islamic literacy with live practice in answering

questions about Muslims and Islam; they aim not only at imparting information but also at strengthening young

Muslims’ spiritual grounding.

In the 2014-2016 biennium, ING and its Affiliates held ten INGYouth workshops, with participants in each

ranging from 30 to 200 middle and high school youth and their parents:

• November 8, 2014: Pleasanton, CA • January 31, 2015: San Jose, CA

• December 5, 2014: Monmouth, NJ • January 30, 2016: Houston, TX

• December 6, 2014: Dayton, OH • February 16, 2016: Denver, CO

• December 13, 2014: Fremont, CA • March 1, 2016: Bloomfield Hills, MI

• January 10, 2015: Saratoga, CA • April 23, 2016: Berlin, CT

On May 6, 2016, ING introduced a new initiative in its youth program: a youth speakers’ training held at

Muslim Community Center of the East Bay in Pleasanton, CA. The aim is to prepare and certify high-school

students to give presentations on Muslims and Islam at their schools..

Evaluations by the youth who took part in the workshops demonstrate their impact. After a workshop:

• The number of students who stated they would alert a superior or a friend if they were bullied rose by

82%, while the number who stated they would ignore the incident dropped by 60%.

• The number of students who stated they would report bullying against them to an Islamic organization

rose by 100%, while those who said they would alert a parent rose by 55%.

• The number of students who viewed education as one of the ways to promote a more positive view of

Islam and Muslims at school rose by 45%.

Students reported, using a scale of 1 to 5, a 19% increase in their knowledge and comfort level answering

difficult questions about Islam and a 22% increase in confidence in their ability to give a classroom presentation

about Islam if asked to do so.
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Multifaith Encounters: Bringing Americans of All Faiths Together

Multifaith Encounters is another new ING initiative. It emerged from the
Know Your Neighbor Coalition initiated at the White House in December
2015 to foster understanding and unity among Americans of different racial,
ethnic, and religious backgrounds.
The Coalition tasked ING with developing a grassroots component of the movement. In response, ING

launched Multifaith Encounters. This campaign is a response to the voices of hate and division which are

growing louder and more numerous, particularly against Arab, Middle Eastern, Muslim, and South Asian

(AMEMSA) communities and other minorities. Together, we seek to respond to anti-minority sentiment, bigotry,

and hatred by encouraging and facilitating face-to-face engagement, relationship-building, dialogue, and action

between people of different religious traditions, beliefs, and cultures.

The campaign offers avenues of participation for both organizations and individuals. For organizations, it

suggests a variety of events, ranging from informal encounters to invitations to attend the worship services of

various traditions. For individuals, participating in the program may be as simple as preparing oneself to

answer questions about one’s faith or inviting neighbors in for the celebration of a religious or cultural holiday.

Since its launch in April, 2016, there have been eleven Multifaith Encounter events in the San Francisco Bay area

alone, involving around 900 people, with more events planned for the future.

Halaqa-Seders: 
Building Understanding and Friendship Between Jews and Muslims

Closely related to Multifaith Encounters are the Halaqa-Seder events
developed jointly by ING and the Jewish Community Relations Council.
These events draw on the Muslim tradition of the halaqa, a joint study of sacred texts, often accompanied by food,

and the Jewish tradition of the seder, the ritual meal celebrating the Exodus, the Jews’ liberation from slavery in

Egypt. Since the Exodus figures so prominently in both the Torah and the Qur’an, exploring the Muslim and

Jewish texts relating to this event and its meaning is a natural meeting point for Muslims and Jews. Since March,

2015, three such events have been held, in Palo Alto, Los Gatos, and Berkeley, each drawing between 80 and 200

participants. Participant response has been enthusiastic. JCRC director Diane Fisher expressed the spirit of these

gatherings saying, “Our purpose is to build relationships across faith, ethnic and cultural barriers that others

might see, and strengthen them. We also just want to enjoy each other’s culture and faith.”
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ING Content and Presentation Refresh: 
Meeting the Present Challenge

The challenges we face today also compel ING to update our existing
programs. ING is meeting this challenge by reworking both the ISB and IFSB
content and presentations.

Over the past two years, ING has done a major revision of the content of our Islamic Speakers Bureau

presentations. This grew out of CEO Maha Elgenaidi’s experience obtaining an M.A. in religious studies at

Stanford University. On the basis of the insights she gained in that program, ING has revised ISB content to

move away from a static, essentialized, and often defensive approach to a presentation of Islam that presents the

faith as a lived religion, with all the diversity of the variety of communities of Muslims worldwide. Speakers

have received the new content with enthusiasm.

IFSB content is also being revised on the same basis. In addition, the IFSB is looking towards a new presentation

style, based on a question-and-answer format that will make IFSB panel presentations livelier, more engaging,

and more interactive.

Online Video Presentations: Available for Every Classroom
Since 2012, ING has made available for download by educators the content of our presentations, primarily for schools with no local ING

Affiliate (See Section 4 below).

This year, we have begun to videotape several
of our presentations, to make the use of ING’s
content even easier in places where our live
speakers cannot reach. 

This is especially crucial in view of the fact that such places are

likely to have few or no Muslims in the area; with no encounter

with actual Muslims possible, Islamophobia can run rampant. ING

will continue to expand its educator videos in the coming years.
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New ING Staff: 
Meeting New Responsibilities

The demands of the current situation and the
initiatives that ING is taking to meet it have 
made it imperative that ING recruit new staff 
to take on these expanded responsibilities.

ING has met with success in this effort. Our new staff members include:

• Ishaq Pathan, INGYouth Coordinator. Ishaq earned his B.A. from Hamilton College with a major in

Anthropology and minors in Education and Middle Eastern & Islamic World Studies. For his anthropology

senior thesis, he performed an ethnographic study on American mosques and the perspectives of the

Muslims who attend them. While at Hamilton, he served as the Senior Chapel Fellow; president of the

Muslim Student Association; and co-founder of the All Beliefs Union, an organization dedicated to

promoting dialogue between people from different religious and secular backgrounds. Ishaq is also a

member of the International Foreign Language Honor Society, Phi Sigma Iota. 

• Hind Ghandour, PhD, Programs Manager. Hind’s doctorate is in cultural anthropology from Swinburne

University in Melbourne, Australia. Before joining ING, Hind was the programs officer at San Francisco

State University’s department of Ethnic Studies. She spent two years researching refugee communities in

the Middle East, with a particular interest in youth engagement and organization. She holds a master's

degree in Business Studies from the University of Exeter in the United Kingdom and an undergraduate

degree in International Relations from the American University in Beirut. Hind has taught Political Science

and Arabic language courses at the University of Exeter. She is an experienced educator, trainer, and speaker

and a published author.

• Lily Nasar, Programs Manager. Lily earned her B.A. from the University of Houston with a major in Human

Development and Family Studies and a minor in Health. Before joining ING, Lily was a project manager for

a Houston-based company. She also worked with non-profit organizations, serving as the Interfaith Co-

Chair for the Islamic Society of Greater Houston and as a member of the planning committee for Speak Up!

a non-profit organization focused on bringing awareness and understanding to issues affecting the local

community. She was recognized and honored as Speak Up’s Volunteer of the Year for 2015–16. Lily is ING’s

Scheduler and Asset Manager.

• Monica Delgado, Operations Director. Monica comes to ING with 20 years of corporate accounting and

finance experience in various industries. Monica earned her B.S. degree in Business Administration with a

concentration in Accounting from San Jose State University. She manages the daily operations of ING as

well as the areas of accounting and finance.

• Kate Chance, Interfaith Coordinator. Kate obtained her Master’s degree from the University of Oxford in

the Study of Religion, with concentrations in Islam and Hinduism. Before joining ING, Kate worked for the

University of Florida’s Center for Global Islamic Studies and Center for the Study of Hindu Traditions,

helping to coordinate conferences and events and creating interfaith initiatives in the Gainesville, Florida

area. She has a Bachelor of Arts in psychology, philosophy, and religion from Flagler College. Kate oversees

all of ING’s interfaith programs, including the Interfaith Speakers Bureau and Multifaith Encounters.
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1. ING Output: Reaching New Audiences

Digital Media: Expanding Our Reach
Social Media

ING reached hundreds of thousands of viewers with our content through social
media in AY 2014-2016. 

Since 2010, ING has been expanding its reach

through the use of social media platforms—

primarily Twitter, Facebook, and YouTube, but

also LinkedIn and Google+—to distribute

easily digestible pieces from our various

curricula to a larger audience than we can

reach face-to-face. Our media channels present

quick facts on the world’s major religions,

reports on ING panels and presentations,

videos, and photos from our lesson plans. We

also use these channels to keep the public

informed about our events, fundraisers, and

breaking news relating to the First

Amendment, as well as issues relating to

religion generally and to American Muslims

specifically. Our goal is not to step into

existing controversies, but rather to

supplement conversations with correct

information and useful content. We have been

deliberate about extending our circles and

social networks beyond the immediate

Muslim community to involve Hindus,

Buddhists, the other Abrahamic traditions,

and the larger interfaith movement. In

addition to bringing tens of thousands of new

visitors to ING’s website and mission

generally, our social media outlets have

helped promote ING’s and other interfaith

statements in times of crisis, such as the Paris

terror attacks, and connected volunteers to

ING affiliates across the country. We share

stories of Muslim history, including faith

heroes male and female; highlight notable

American Muslims or members of the Arab,

Middle-Eastern, Muslim, and South Asian (AMEMSA) communities; and report positive news about people of

different religions cooperating for the greater good. Not a week goes by without our receiving a note of

www.facebook.com/ing.org 
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appreciation from a reader who has been enlightened by facts

from our curriculum, an inspiring story from history, or an article

about an interfaith action. Social media extends our presence to

places where we cannot be physically present and is particularly

effective in reaching a younger generation attuned to the

Internet. Over the past two years, we went from 3,625 “Likes” on

Facebook to 16,967—a fourfold increase. Our posts include

relevant articles, ING events, inspiring stories from our online

curricula, or answers to relevant Frequently Asked Questions; on

the preceding page we show one of our most popular recent

Facebook posts. We use Twitter to share the most inspiring

stories of the day alongside our own content. On this page is one

of our recent Twitter posts. Our YouTube channel, which hosts

event footage, interviews, curriculum highlights, and video

reports, has had over 30,000 views in the four years of its

existence and garnered over 8,500 views in the past two years.

Impact of the ING Website 
Our site continues to be a much needed reference for many people.

In the past two years, over 751,000 unique visitors viewed our website content or interacted with our
educational materials that include answers to Frequently Asked Questions about Islam and Muslims generally
and about ISIS and Sharia specifically. This represents a remarkable 275% increase in traffic from the previous
two-year period. The FAQs alone had over 175,000 page views over the year. Our Calendar of Important
Islamic Dates was
viewed by over
15,000 unique
visitors. We have
also used over
$117,000 of Google
Grant money to
distribute our
content through
targeted ads. Many
people use Google
to find answers
about Islam, and
ads that link to our
Frequently Asked
Questions about
Muslims and their
faith can bring
them to well-
researched,
culturally
appropriate
answers.

www.twitter.com/ING_org
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Face-to-face Presentations
Demand for both ISB and IFSB continues to grow
Over the past year, ING has expanded its efforts to educate for religious and
cultural literacy and for mutual understanding and respect. 

This section examines ING’s face-to-face output over AY 2014-2016. Since 2008, ING has maintained two

bureaus: the Islamic Speakers Bureau (ISB), providing individual speakers on topics related to Muslims and

Islamic perspectives; and the Interfaith Speakers Bureau (IFSB), providing panels of up to five participants on

five major world religions: Buddhism, Christianity, Hinduism, Islam, and Judaism. The numbers of groups and

audience members reached by the ISB and IFSB in the San Francisco Bay Area in AY 2014-2016 are given in the

following tables. 

AY 2014-2015 Audience groups Audience numbers

Islamic Speakers Bureau 347 85% 11,009 77%

Interfaith Speakers Bureau 60 15% 3,328 23%

Total 407 100% 14,337 100%



AY 2015-2016 Audience groups Audience numbers

Islamic Speakers Bureau 384 87% 15,532 81%

Interfaith Speakers Bureau 55 13% 3,692 19%

Total 439 100% 19,224 100%

AY 2014-2016 Audience groups Audience numbers

Islamic Speakers Bureau 731 86% 26,541 79%

Interfaith Speakers Bureau 115 14% 7,020 21%

Total 846 100% 33,561 100%

These figures show that genuine interest in

Islam has grown alongside the growth of

Islamophobia. The number of classes or

audience groups reached by ISB

presentations has grown dramatically as

compared with those for the preceding

biennium—731 for the last two years

compared to 383 in 2012-2014, an increase of

over 90%. Even more dramatic has been the

growth of ISB’s audience numbers, rising

over 128%, from 11,631 in 2012-2014 to 26,541

in 2014-2016. This rapid growth in demand

for presentations on Islam specifically

explains the drop in the proportion of

presentations and audience numbers served

by the IFSB in relation to those served by the

ISB over past years. Nonetheless, the number

of classes and audiences reached by IFSB

panels has also expanded over the past two

years, albeit not as rapidly as with the ISB.

The number of classes or audience groups

experiencing IFSB panels grew modestly

over the previous two years, from 108 to 115.

As with the ISB, however, IFSB’s audience

numbers have grown dramatically, from

3,694 in the previous two years to 7,020 in the

last two years now coming to a close, an increase of over 90%. Additionally, the audience for IFSB

presentations grew a respectable 11% from 2014-2015 to 2015-2016.

ING has 19 Affiliates in 16 states and one Canadian province that replicate ING’s programs and content. In

2014-2016, they delivered over 1,000 presentations to audiences that included around 16,000 middle and high

school students. 

Copyright © 2016 ING. All rights reserved. P A G E  1 5

“It was very
fascinating to be
able to learn about
other religions,
because not too
often do you get
the opportunity.”
~Non-profit volunteer,

Santa Clara
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A Continuing Demand Among Increasingly Diverse Audiences
A comparison of the venues where ING has presented over the past two
years with comparable figures from the previous two years reveals a trend
toward increasingly diverse audiences.

In particular, the percentage of community venues (community centers, service clubs, etc.) has risen from 12%

to 21%, and that of religious venues (local congregations, interfaith organizations, etc.) has increased from 15%

to 20%. The percentage of cultural diversity presentations more than doubled, from slightly over 3% to 7%. The

percentage of school and colleges out of ING’s total outreach has therefore fallen, although, as noted above, the

number of classes and of audience members has risen.

This change is certainly due to the increased interest in Islam generated by recent events; while teachers

regularly request ING presentations to supplement required curriculum, regardless of political climate,

requests from other sectors vary depending on social and political context, which is why we have experienced

a growing demand for ING presentations in venues other than schools.

K-12 42% 

Higher Ed 10% 

Community 
21%

Religious
20%

Healthcare 3% 

Law
enforcement 

1% Educators 3% 

ING Venues 2014-2016 

Community 
12%

Corporate <1% 

K-12 52% 

Religious
15%

Healthcare 4% 
Higher 
ed 14% 

Law 1%  Educators 2% 

IINNGG  VVeennuueess  22001122--22001144  



Copyright © 2016 ING. All rights reserved. P A G E  1 7

Faith-based venues: 
Addison-Penzak Jewish Community Center
Berkeley Buddhist Temple
Berkeley United Methodist Church
Chung Tai Zen Center of Sunnyvale
Grace Cathedral
Interfaith Center of the Presidio
Interfaith Council of Contra Costa County
Interfaith Council of Sonoma County
Interfaith Women’s Circle
Liberation Ministries (Oakland)
Muslim Coalition of Connecticut
Islamic Society of North America
Lafayette-Orinda Presbyterian Church
Missio Dei Community
Muslim Association of Puget Sound
Muslim Student Association
Muslim Youth of North America
Parliament of the World’s Religions
Progressive Christian Forum of Santa Cruz
St. Albert the Great Catholic Church (Palo Alto)
St. John’s Presbyterian Church (Berkeley)
St. Mark’s Episcopal Church (Palo Alto)
St. Mary’s Catholic Church (Los Gatos)
St. Timothy’s Episcopal Church (Danville)
San Francisco Interfaith Council
San Ramon Valley United Methodist Church
South Bay Islamic Association
Silicon Valley Interreligious Council
South County Interfaith Community
Stone Church
Temple Emanu-El
Temple Isaiah
Unitarian Universalist Church of Berkeley
United Methodist Women/Willow Glen United Methodist Church
West Valley Muslim Association

Colleges and universities: 
Berkeley City College
California Institute of Integral Studies
Center for Islamic Studies at the Graduate Theological Union
City College of San Francisco
Dominican School of Philosophy and Theology
Notre Dame de Namur University
Pacific School of Religion
San Jose State University
University of California Santa Cruz

University of Florida
Alfred State College
Stanford University
Berkeley Adult School
City College of San Francisco
Diablo Valley Community College
Dominican School of Philosophy and Theology
EF Education First
Holy Names University
Jesuit School of Theology
Las Positas College
St. Mary’s College of California
Santa Clara University
Skyline Community College
University of San Francisco

Healthcare facilities:
Alta Bates Summit Medical Center
St. Joseph’s Medical Center
San Francisco General Hospital
San Mateo County Behavioral Health & Recovery Services
CSU Stanislaus Stockton Campus
Chaplaincy Institute

Community organizations and other venues:
American Association of University Women
American Muslim Community Centers
American Muslim Voice
Asian Art Museum of San Francisco
The Bill Wilson Center
Council on American-Islamic Relations
Hillhouse Club
Institute for Social Policy and Understanding
Japanese-American Citizens League
Kiwanis Club of Palo Alto
Mt. Diablo Peace and Justice Center
Northstar School
Older Women’s League
Pacifica Institute
Princeton Club of Northern California
Public Allies Silicon Valley
Ripple Effects Interest Circle
South Bay Islamic Center
Tony Blair Faith Foundation
Lake Merritt Independent Senior Living
Union City Library
Yerba Buena High School Social Justice Conference

Here is a sampling of Bay Area venues that hosted an ING presentation or
panel in AY 2014-2016 in addition to the numerous middle and high schools:
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Islamic Speakers Bureau Impact: 
Changed Perceptions and Attitudes
Data shows a shift in attitudes
before and after an ING
presentation 
ING tracks the impact of its ISB
presentations through surveys of
students who attend the most
requested presentations. 

Our most requested presentations are Exploring
Muslim Traditions and Practices (middle school) and
Getting to Know American Muslims and Their Faith (high
school and adult).

The survey is administered both before and after
presentations to see how audience attitudes change
after a presentation. In the academic years 2014-2016,
ING conducted surveys and collected data from 3,303
students from 82 classroom presentations.

ING sends out survey forms to teachers with
instructions to do the pre-presentation survey at least
one day before the presentation. This surveying
procedure eliminates the possible distorting factor of
having a Muslim presenter in the room while the
survey is conducted. The post-presentation survey is
given at least a day after the presentation, and teachers are provided with stamped and addressed envelopes to
mail the completed forms back to ING. This year, ING switched to using Scantron forms for automatic
scanning and delivery of data, thus eliminating office time taken up in data entry.

Most of the students surveyed were studying about Islam in the context of world history or social studies at
the time of the presentation, so some of the content is generally not new to them. However, ING presentations
leave both students and adults better informed about the topic of Islam and Muslims, as indicated by the
following results of surveys conducted between September 2014 and June 2016.

Overall, respondents indicated that the presentation significantly increased their knowledge. The survey asked
students to rate their knowledge of Islam before and after the presentation, with the results shown in the
accompanying charts. Before the presentation, only 9% of students reported a high level of knowledge of
Islam; that figure shot up to 40% after the presentation. Equally striking is the fact that the number of those
believing they had only a minimal knowledge fell from 13% to 9%—a drop of almost a third. The sense of
understanding thus gained is itself a blow against Islamophobia; people are less likely to be afraid of things
(and people) with which they have some familiarity.

Minimal 34% 

intermediate
57%

High 9% 

Grades 7-12 Knowledge Pre-
presentation 

Minimal 13% 

Intermediate
46%

High 40% 

GGrraaddeess 77--1122 KKnnoowwlleeddggee  PPoosstt--
pprreesseennttaattiioonn 

2. ING Impact: Changed Perceptions
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Survey Results Regarding 
Common Stereotypes
ING presentations cause significant shift in perceptions

The survey asked five questions about attendees’ understanding and
perception of Islam and Muslims, with a total of 30 possible answers 
and no limit on the number of answers selected. 

ING designed these questions to track audience attitudes about six areas that are often stereotyped by the
general public. ING uses the results of these surveys to gauge its impact in promoting more accurate
perceptions of Muslims in relation to these areas.

In evaluating the following data, two facts must be kept in mind:

1. Although our data now includes survey data from some ING Affiliates, the bulk of the data below is from
the San Francisco Bay area, considered one of the most liberal regions in the U.S.

2. Student audiences for ING’s introductory presentations on Islam will generally have had some instruction
on Islam.

These two factors make it overwhelmingly likely that most students surveyed go into an ING presentation
with a considerably more positive view of Muslims and Islam than the U.S. population as a whole. It is,
therefore, very probable that the change in attitudes documented by the survey data below would be much
more dramatic in other sectors of the U.S. public.

Of the 30 responses in the survey, 15 are “Muslim positive” (for example, “Islam promotes peace”) and 15 are
“Muslim-negative” or Islamophobic (for example, “Islam promotes terrorism”). 

ING presentations over the past two years have
brought about a sharp reduction—
over 86%—in the frequency of Islamophobic
responses, as shown in the accompanying chart. 

The ratio of “Muslim-positive” to “Muslim-
negative” responses increases after a presentation
by 108%, from 4.9 to 10.2.
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“Your speakers are fantastic, engaging and informative, and patient and enthusiastic.”
~Middle school teacher, San Mateo

Stereotype 1: Islam and Muslims promote violence.

The survey included several responses relating to whether Islam or Muslims 
promote or engage in violent behavior.

Both before and after the presentations, only a

minority—but more than an insignificant

minority—of students stated that they thought so.

For instance, when asked before a presentation to

complete the sentence “I believe that Islam

promotes the following,” 10% of students circled

“terrorism.” After a presentation, that number

dropped to 4%—a drop of 60%. Similarly, 9% of

students indicated before a presentation that they

thought Islam promoted violence; that dropped to

3% after a presentation. On the positive side, 61% of

students initially circled “peace” as a response to

the same question; after a presentation that figure

rose to 74%, an increase of 21%. 

10%

4%
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4%

6%

8%

10%

12%
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II  bbeelliieevvee  tthhaatt  IIssllaamm  pprroommootteess  tthhee  
ffoolllloowwiinngg::  tteerrrroorriissmm.    
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II  bbeelliieevvee  tthhaatt  IIssllaamm  pprroommootteess  tthhee  
ffoolllloowwiinngg::  vviioolleennccee . 
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II  bbeelliieevvee  tthhaatt  IIssllaamm  pprroommootteess  tthhee  
ffoolllloowwiinngg::  ppeeaaccee.

“It was very timely. It was important
that the speaker made the point
that one can’t judge a religion on
the horrible actions of a small group
of people. Aisha is a warm and
engaging speaker. The kids always
love having her.”

~Middle school teacher, Occidental

“They all believed in truth and peace.
While they believe different things,
they have one common belief.”

~High school student, San Jose
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“Just thank you very much. It was wonderful.”
~High school teacher, Oakley

Stereotype 2: Muslims are not integrated into American life.

Several questions sought to determine whether audiences see American Muslims 
as fitting into American culture and life.

One stated, “When I think about American

Muslims, this is what comes to mind.” One possible

answer was “foreigners who do not speak English.”

The percentage of respondents choosing this

response dropped from 18% before a presentation to

10% afterwards, a drop of almost 50%. On the other

hand, the number of respondents responding that

American Muslims “have long been part of the

history of this country” rose from 43% to 57%, 

a 38% increase. ING presentations also increased 

the percentage of who view Muslims as “ethnically

diverse” from 36% to 51%, showing that ING

presentations dispel the stereotyping of Muslims 

as Arabs. 
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WWhheenn  II  tthhiinnkk  aabboouutt  AAmmeerriiccaann  
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II  bbeelliieevvee  tthhaatt  MMuusslliimmss::
aarree  eetthhnniiccaallllyy  ddiivveerrssee..  

“I honestly got to know more
about Muslims, because the way
the world is set up, it makes it
seem bad to be Muslim.”

~Middle school student, Pacifica

“I had several people share that
they felt much wiser and better
informed about their Muslim
neighbors.”

~Faith leader, Saratoga
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“The speaker was very engaging. Asking questions while presenting. She was very
comfortable around the students. She laughed and joked with them….Great job!”

~High school teacher, San Francisco

Stereotype 3: Muslims are intolerant of and have little in common with other religions.

ING presentations cut in half the percentage of those believing that Muslims 
“are intolerant of other religions,” from 10% to 5%. 

ING presentations also brought about modest

increases in the percentages of respondents

affirming that Islam promotes “respect for other

religions” (from 53% to 60%) and that Muslims

“share common beliefs with other religions” (from

65% to 71%). As noted above, on these questions

most of the audiences of ING presentations already

have generally favorable views of Muslims and

Islam, so it is reasonable to conclude that changes

would likely be more dramatic in audiences that

came to a presentation with more negative attitudes.
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“Gosh, I just love hearing such a
diverse group of people speak
about the same sacred principles
through a religious lens.”

~High school student, San Jose

“It was interesting the Muslims
believe in many prophets from
Christianity.”

~Middle school student, Pacifica
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“Ameena was wonderful. The students really connected with her and were eager to
continue the discussion in their classrooms. Wonderful!”

~Middle school teacher, Fremont

Stereotype 4: Muslims cannot be good Americans.

These questions gauge audience perceptions of American Muslims’ 
relationship with the United States.

Presented with the statement that American

Muslims are “Americans like myself,” the number

of respondents answering in the affirmative rose

from 58% to 69%. Attending an ING presentation

cut the number of respondents holding that

Muslims are “not true Americans” by almost half,

from 7% to 4%. The percentage affirming that

Muslims “contribute to the well-being of the United

States” rose modestly, from 61% to 66%.
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“I think that this was a breath of
fresh air in the representation of
various religious followers, which
is typically dominated by the
less-digestible view of each group
(e.g. ‘bible-bashers,’ ‘terrorist
Muslims’).”

~High school student, San Jose

“I thought Muslims were bad at
first, but I understand them
better now.”

~Middle school student, Pacifica
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Stereotype 5: Islam promotes misogyny.

Several questions were asked about Muslim
women and the perception that they are
oppressed. 

Even among ING audiences who seem generally to
have held relatively positive attitudes toward
Muslims and Islam, negative views of Muslims’
attitude toward women were relatively widespread,
more so than of any of the other widely held
negative stereotypes of Muslims. Before attending a
presentation, 20% of respondents circled the
response that Muslims “view women as inferior”;
that number dropped by over 50%, to 9%, after a
presentation. The percentage of those believing that
Islam promotes “the oppression of women”
decreased just as sharply, from 17% to 8%. On the
other hand, the percentage of those affirming that if
a Muslim woman wearing hijab sat down next to
them, they would be “glad for the opportunity to
talk with a Muslim” rose by 50%, from 20% to 30%,
while the percentage of those saying they “would
feel sorry for her because I think she is oppressed”
dropped from 9% to 6%. 
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IIff  aa  MMuusslliimm  wwoommaann  wweeaarriinngg  hhiijjaabb  
ssaatt  nneexxtt  ttoo  mmee,,  II  wwoouulldd  ffeeeell::  ssoorrrryy  

ffoorr  hheerr,,  bbeeccaauussee  II  tthhiinnkk  sshhee  iiss  
oopppprreesssseedd..  “Although I didn’t have a negative

view of Islam before, [Maha]
certainly elevated my image of it
and brought a face to a religion
that I have had little firsthand
experience with in my life. Her
feminism was very surprising for
me based on what I knew of
Islam, which was not much, and
gave me an entirely new
perspective on how Islamic
women can live and feel.”

~College student
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Stereotype 6: American Muslims are disadvantaged.

The survey also sought to gauge audience
attitudes toward the perceived
socioeconomic status of Muslims in America. 

When asked to complete the statement “When I

think about American Muslims, this is what comes

to mind,” only 9% of respondents initially chose

“high level professionals.” That percentage

increased by two-thirds to 15% after a presentation.

Similarly, the percentage of those stereotypically

seeing Muslims as “taxi drivers” dropped by over a

third, from 11% to 7%, after a presentation.

These and other results show the impact of ING’s presentations in challenging common
perceptions and stereotypes.

Of particular note here is the sharp reduction in negative attitudes that ING presentations brought about for

the minority of the audience coming in negatively disposed toward Muslims and Islam; this indicates the

effectiveness of ING’s approach to dispelling prejudice and misconceptions, a vital task in the current political

climate surrounding Muslims and Islam. ING will continue to administer these surveys to various audiences

and to evaluate responses in its effort to improve its performance and impact.
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WWhheenn  II  tthhiinnkk  aabboouutt  AAmmeerriiccaann  
MMuusslliimmss,,  tthhiiss  iiss  wwhhaatt  ccoommeess  ttoo  

mmiinndd::  ttaaxxii  ccaabb  ddrriivveerrss..  “[I liked most] the diversity of
cultural and personal experiences
that were presented.”

~High school student, San Jose

“The content was excellent, this opened the window for the students to ask questions
of the speaker, which I think was most helpful in furthering their understanding of
Islam. The speaker helped us relate to Islam in a way that connected us as humans.
We all experience similar events in our lives, she helped us to connect through our
shared and mutual experiences. An excellent experience for all.”

~High school teacher, San Jose



P A G E  2 6 Copyright © 2016 ING. All rights reserved.

ING’s Interfaith Speakers Bureau Impact
Modeling Interfaith Harmony and Enhancing Religious Literacy 

After an interfaith panel presentation, the audience is asked a series of
questions to evaluate the panel’s impact in a number of areas. Except for
one question asking for an overall evaluation of the quality of the panel (from
“poor” to “excellent”), the questions call for open narrative responses. 

A sampling of responses is given below. Over the two academic years 2014-2016, IFSB panels presented to 115

middle and high school, college, and community audiences comprising around 7,020 people, a 90% increase

over the previous two years. Here we summarize the results from 947 surveys returned. 
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Overall Panel Quality

When asked to rate the overall
quality of IFSB panels, the great
majority of the respondents rated
them “Excellent” or “Good,” with the
percentage of those doing so
averaging 95% over the two years.

The accompanying chart shows that over

the four years from 2012 to the present,

audience ratings of IFSB panels have in

general been improving.

Select Quotes from Interfaith
Panel Evaluations

Audiences were impressed by
commonalities between faiths and
the civility between panelists. 

The following are a sample of audience

responses which illustrate the value of

this important work in building

interreligious understanding and mutual

respect, creating more peaceful,

harmonious communities, and

preventing hate crimes and

discrimination. 

Audience members were asked the following four questions about the panel they had just
experienced:

• What moved, interested, or surprised you the most from the panel today? 

• Have your views changed about any of the religions or people who follow them? 

• Have your views on religious people changed? 

• What did you enjoy the most about this panel? 

Since the answers to different questions often overlapped in their subject matter, on the following pages we

present a selection of responses grouped according to the themes most often touched on. 
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Respondents frequently remarked on the civility and friendship among panelists despite their
differing religious beliefs and practice. For some, this was itself a surprise and a revelation: 

What interested/surprised me the most
was how friendly everyone was to each
other when they talked about each
other’s religions.

Interesting to see such individuals of
diverse religions calm and civil about
their beliefs.

I enjoyed the idea that people of
different religions can get together and
embrace their differences rather than
argue or ignore each other.

I used to think that everyone hated each
other and all the different religions
would just fight each other. But seeing
this group of people interact displayed
something completely different.

I was most moved by the sense of
support and love that each person
shared with the other.

They all respected each other and spoke
positively about each other’s religion.

I’ve always thought that putting people
of different religions in one room would
result in a lot of arguments about beliefs
but the panel was very amicable and
that surprised me.

You all believe in different views but you
all respect each other.

Media always shows people of different
religions fighting over beliefs. This panel
showed that people of different religions
can peacefully come together.

I enjoyed the agreement and
understanding they had with each other.
This should be a model for all religions.

What surprised me was how all these
people with different beliefs can hang
out with each other and not debate.

I enjoyed this learning experience in a
nonjudgmental environment. I liked how
all different faiths presented were able
to give viewpoints and there was no
conflict.

Their happy attitude and non-judgmental
thoughts of each other. I liked how
everyone was considerate of each
other’s views and beliefs.

I’ve never thought anything like this
panel was out there and I think it’s
amazing they can sit side by side and
believe differently but share respect for
each other.

I was moved by the mutual acceptance
that all faiths had for each other and
how common some of the traits of the
major religions are.

“ ”
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Audiences were often surprised and grateful to learn of commonalities among different religions: 

What mostly surprised me was how the
different religions were all connected.

It just fortified my conviction that all
religions seek to sow peace and love in
the world. 

I got to learn a little more about some of
the religions that I knew nothing about
and how similar they are to my religion.

Even though different faiths were here
they all have the same goals.

Different beliefs and so much diversity
but one good cause. 

What surprised me the most from the
presentation today was to see how
similar every religion is when it comes to
environmental care. 

What interested me the most was how
diverse these religions were and how
they all ended up leading to one thing:
being true and good. 

I was moved by how similar peoples’
different faiths seemed to be in their
ultimate goal. Religions are not as
different as we think.

I learned that all of them have the same
core value of peace.

They all believed in truth and peace.
While they believe different things, they
have one common belief.

What interested me was how similar all
the religions are. They all share the same
core values.

“ ”
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Respondents expressed gratitude for learning about religions of which they formerly knew little or
nothing, and in particular for the changed attitudes towards some faiths—especially Islam—that
learning brought: 

I have more respect for these three
religions and others. Yes; to be honest a
lot of what Jews and Muslims believe in
is related to my religion which is
Christianity.

My views have changed. I thought
Muslims praised an idol but they pray to
‘Allah’ which means God. 

I thought Muslims were all violent, but
that isn’t the case.

I enjoyed hearing the facts of each
religion because I didn’t know much
about Judaism, Buddhism and Islam. It
was nice to be able to separate the
facts from the stereotypes.

After the presentation my eyes definitely 
opened up as to aspects of religion.
Being Catholic I didn’t understand
completely how some religions worked,
and now I’m more educated. 

What moved me was that one of the
people who came was Muslim. I have
never met a Muslim person. 

My views have changed about the
Muslim religion. I used to think that
Islam was scary because of the negative
things I’ve heard; but now, I realize that
Islam has many beautiful cultures and
they value a lot of positive things in life. 

I naively didn’t consider that Islam would
reflect some of the same values as
Christians. I only hear critiques of the
extreme factions within Islam. 

My view on Islam has changed. I thought
they believed in many gods, not just one. 

I thought that the stereotypes about
Muslims being terrorists were sort of
true but they aren’t. 

My view changed on Islamic people. I
thought all Muslims agreed with what
the extremists are doing. Now I know
only the extremists agree. 

I definitely have a greater appreciation
for Judaism and Islam because I see that
there are concrete efforts to promote
peace and love.

My views on Islam and Judaism have
changed. I had not known that they
were connected to Christianity.
Somehow, I wish I could be a part of all
3 of them. Each has such great ideals
and beliefs that it is amazing.

Jewish religion and Muslim religion—I was
very unknowledgeable about them
before but I’ve realized that they are not
that far off from my own religion and my
respect for them has grown.

“ ”
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Audiences were also impressed by the personal qualities of the panelists and how they worked
together:

Everyone was so down to earth. They all
talked about how they or their
community were trying to bring positive
change.

I thought they explained and provided
information on their religion really well.

It was interesting to hear information of
these religions come from actual
followers of the religion rather than to
read it from a history book. 

They were open to any questions and
were clear in what they said.

I enjoyed engaging with such high-
achieving and kind people; it is always a
pleasure of mine to see a perspective
disparate from my own, and I feel
grateful to have been in the presence of
such loving people who are dedicated to
supporting humankind.

I enjoyed the panel being well prepared
and professional. 

I loved all the insightful knowledge they
shared. It brought chills down my back
seeing and hearing about each religion
and how they embrace life, passion and
enlightenment into their lives.

I think I enjoyed their passion the most.
They were each very passionate and
knowledgeable and it was refreshing and
admirable.

I was moved by how passionate each of
the panelists were about their
respective religion.

I feel that this is a testament to the
power of mutuality in religious dialogue,
which is great to see in a day and age
full of religious conflict.

I liked the openness to the questions
and their presentations. 

I was moved by how passionate each
person was, yet they were so open to
others’ opinions.

I really enjoyed their enthusiasm and
vast education. 

With all the media focus on negative
aspects of religion, it’s relieving and
reassuring to hear religion from people
who are there to educate, not convert
or press their views. 

They were all very grounded and I
enjoyed learning in this kind of
environment. 

I enjoyed the enthusiasm of the
speakers. There was humor and great
personal stories! 

It would be nice to see if the diversity of
religion in society could co-exist as
easily as the panel did.

“ ”
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Requesters Give ING High Grades
ING Retention Rate
Requester responses show
broad knowledge of and
respect for ING 
Of the total number of people who

requested an ING presentation or panel

in AY 2014-2016, 69% requested an ING

presentation for the first time, while 31%

had previously requested a presentation.

Since ING has not been sending out

marketing materials, the high percentage

of first-time requesters indicates strong

recommendations to colleagues from

previous requesters and a positive

reputation of ING in the community. 

ING Presentation or Panel Satisfaction 
Requesters report incredibly
high rates of satisfaction
with ING presentations 
Overall, requesters reported

overwhelmingly positive experiences.

When asked if they would “likely request

another presentation or panel in the

future,” an overwhelming majority (98%)

answered “yes.” 

3. ING Content and Speakers: Consistently Rated High

Yes 69% 

No 31% 

RReeqquueesstteerr  ssuurrvveeyy  22001144--22001166::    
FFiirrsstt  ttiimmee  rreeqquueesstteerr  

Yes 98% 

No 2% 

RReeqquueesstteerr  ssuurrvveeyy  22001144--22001166::  
WWoouulldd  rreeqquueesstt  aaggaaiinn  

“My students appreciated getting to interact with, ask questions of, and learn from an
intelligent and engaging Muslim presenter. This positive interaction will go a long way in
combating stereotypes.”

~Elementary school teacher, Davis
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ING Office Scheduling Administration 
Almost 100% satisfaction with
the scheduling process 
The ING scheduling process is simple and

efficient. When a requester asks for a

presentation, the ING Scheduler contacts an

appropriate speaker or speakers. When the

requisite speakers have agreed, the Scheduler

sends out a confirmation e-mail to the

requester, with a copy to the speaker(s), giving

date, time, and location. All respondents said

that their “request for a speaker” had been

“responded to in a timely manner,” and over

98% felt that ING had adequately prepared

them for the presentation. 

“Great presentation and 
very easy process of 
getting a speaker.”

~College instructor, Santa Clara

Relevancy of ING Presentation or Panel Content 
Vast majority of requesters
reported the content met their
expectations 
ING content is designed to help fulfill state

educational standards in history and social

studies, while providing informa tive and

entertaining presentations for non-school

audiences as well. In response to the question

whether the presentation or panel content was

able to “fulfill what you hoped to convey to

the audience,” 93% of requesters thought it

did an “Excellent” (68%) or “Good” (25%) job

of doing so. Only 7% answered “Fair,” and no

requesters found content “Poor.” The accompanying chart gives the figures for the biennium.

 Yes 100% 

RReeqquueesstteerr  SSuurrvveeyy  22001144--1166::    
TTiimmeellyy  rreessppoonnssee  ttoo  rreeqquueesstt  

Yes 98% 

No 2% 

RReeqquueesstteerr  ssuurrvveeyy  22001144--22001166::  
RReecceeiivveedd  aallll  iinnffoo  nneeeeddeedd  

Excellent
68%

Good 25% 

Fair 7% 

RReeqquueesstteerr  ssuurrvveeyy  22001144--22001166::  
CCoonntteenntt  mmeett  eexxppeeccttaattiioonnss  
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Requester Feedback Shows What They Valued Most From the
Presentation or Panel 
Requesters also had the opportunity to add their thoughts, ideas, and
recommendations about the presentations and panels. Here is a sampling of
their comments: 

The content was excellent, this opened
the window for the students to ask
questions of the speaker, which I think
was most helpful in further ing their
understanding of Islam. The speaker
helped us relate to Islam in a way that
connected us as humans.

The overview of the aspects of religion,
specifically focusing on gender roles. 

The section on beliefs was wonderful,
especially because it shows many of the 
similarities as well as differences between
Islam and other religious traditions.

All of the new information that was
related to our textbook but that added a
new insight was engaging. For example,
the slide that explained how some of our
foods come from Arabic words. I saw
many light bulbs turn on when they
learned that ‘banana’ means ‘finger.’

The beliefs and practices tied in
wonderfully to what we were learning
and the explanation of Muslim and Islam
as a common root in Arabic. 

Providing a balance to the news reports.
Providing validation in the real world of
what being a Muslim really is, their
personal experiences. 

Information about the core values of
Islam, and how those are not
represented in the fundamentalist
approach, which is more linked to
culture and politics. 

Reviewing the central tenets of Islam
was great. 

Muslims in America not necessarily
being Arabs and the different degrees of
religious observance. 

Ways in which Islamic empire
contributions affected so many aspects
of life. 

Intellectual contributions of Muslim
Civilization to world cultures. Breaking of
stereotypes of Muslim women. 

Sharing personal experience of Hajj;
answering questions about jihad and
hijabs 

My students appreciated learning why
our speaker wears a head covering and
learning that Islam means peace. 

The discussion of ‘insha’ Allah’ or God’s
will and how this affects one’s personal
responsibility. 

“ ”
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Effectiveness of ING Speakers 
Requesters give high ratings to
speaking skills 
The ING speaker certification process is designed to

ensure that speakers have both a mastery of content

and the speaking skills needed to convey it

effectively. Requesters’ evaluations of ING speakers

reflect the success of our training and certification

practices. Respondents overwhelmingly have

positive evaluations of ING’s speakers. When

multiple speakers present at a single venue, the

requester has the opportunity to evaluate each

speaker individually. Overall, when asked about a

speaker’s “effectiveness in conveying the material

covered,” 97% considered it “Excellent” (77%) or “Good” (20%) and only 3% felt it was “Fair.” No respondent

considered it “Poor.” In the accompanying chart we give the evaluation figures for the two- year period. 

Speaker’s Knowledge of
Content 
All found to have good knowledge of
the subject matter 
As shown in the accompanying chart, 92% of

respondents considered the speakers’ “knowledge of

the subject matter” to be “Excellent,” and the

remaining 8% found it “Good.” None considered

speakers’ knowledge to be “Fair” or “Poor.” 

Speaker’s Delivery Skills 
Overwhelming majority of speakers
rated “Excellent” or “Good” 
The great majority (73%) of respondents considered

their speaker’s delivery skills to be “Excellent.”

Twenty-four percent rated them “Good.” Only 3%

rated a speaker “Fair” in this regard, and none

considered any speaker “Poor.”

Excellent
77%

Good
20%

Fair 3% 

RReeqquueesstteerr  ssuurrvveeyy  22001144--22001166::  
SSppeeaakkeerr  eeffffeeccttiivveenneessss

Excellent
92%

Good 8% 

RReeqquueesstteerr  ssuurrvveeyy  22001144--22001166::  
SSppeeaakkeerr  kknnoowwlleeddggee  

Excellent
73%

Good 24% 

 Fair 3% 

RReeqquueesstteerr  ssuurrvveeyy  22001144--22001166::  
SSppeeaakkeerr  ddeelliivveerryy  sskkiillllss  
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Speaker’s Ability to Connect with the Audience 
Majority of speakers rated
“Excellent” or “Good” 
When asked how well “the speaker connected

with the audience,” 93% rated their speaker

“Excellent” (73%) or “Good” (20%), 7% found

their speaker’s ability to connect with the

audience “Fair,” and none felt their speaker’s

connection was “Poor.” 

Speaker’s Time Management 
Overwhelming majority of
speakers rated “Excellent” or
“Good” 
Finally, when asked to evaluate if speakers

managed time well and provided “sufficient

time for Q & A,” 95% answered “Excellent”

(71%) or “Good” (24%), and only 5% chose

“Fair.” No requester selected “Poor” as an

answer.

Excellent
73%

Good
20%

Fair 7% 

RReeqquueesstteerr  SSuurrvveeyy  22001144--1166::    
SSppeeaakkeerr  ccoonnnneeccttiioonn  wwiitthh  aauuddiieennccee  

Excellent
71%

Good 24% 

Fair 5% 

RReeqquueesstteerr  SSuurrvveeyy  22001144--22001166::  
SSppeeaakkeerr  ttiimmee  mmaannaaggeemmeenntt  

“The speaker explained the basics of Islam,
which was helpful for my class. He was
so kind. He talked about his background
and childhood in Syria. Hearing him talk
about having parents come from
different faith backgrounds was also
really great for the students! It was
wonderful. Thank you so much!”

~High school teacher, San Jose
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Additional Comments about Speakers 
Personalized comments convey the development of a relationship 
Requesters also have an opportunity to make open-ended written comments on speakers. The following are a

representative sample of answers to the question “Do you have additional comments about the speaker or speakers?” 

The speaker did a phenomenal job! We
were very pleased with the outcome,
and would like to do this every year!

The panelists were great examples for
community service as a lifelong goal. 

Meeting Ms. Elgenaidi, wearing her
conservative attire, was the best thing
for our students. She was very
professional and reserved, and spoke
about her personal experiences.

Maha has clearly taught many students
and was easily able to build rapport with
the class.

Ameena has a gift for connecting with
the students. 

The speaker was truly fantastic and I had 
a great conversation with him after. He
was a great presenter and great person. 

Naima Jameson was professional, kind,
and connected very well with my
students. It was a pleasure having her in
my classroom! 

Your speakers are fantastic, engaging and
informative, and patient and enthusiastic.

Ismael was articulate, knowledgeable
and affable.

Ameena was fantastic and connected
with the kids right away. I could tell they
felt comfortable with her and were
engaged.

Aisha is a warm and engaging speaker.
The kids always love having her.

So generous and kind with us. They
modeled for the students the tolerance
and respect that is the foundation of
dialogue. I am so grateful for this.

“ ”
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ING’s Content Reaches Nationwide and Beyond
In September, 2012, ING launched a new venture: online curriculum packages
that can be downloaded free of charge by teachers for use in their classrooms.
Each package includes a slide presentation with accompanying script and notes, content and discussion
questions, classroom activities, and a resource list with links to appropriate videos to accompany each lesson.
ING now has five Muslim curricula—Getting to Know American Muslims and Their Faith, A History of Muslims in
America, Muslim Contributions to Civilization, Muslim Women Beyond the Stereotypes, and Emir Abd El-Kader: A
Muslim Hero for Our Time—and two interfaith curricula—Shared Values and Living the Faith—available online.
Anyone is free to download the table of contents and first lesson of each curriculum; confirmation as an active
classroom teacher is required to download an entire curriculum.

4. Online Curriculum

Emir Abd el-Kader: A Muslim Hero for Our Time

Introduction to an Interactive CurriculumDeveloped by ING

ING • 3031 Tisch Way, Suite 950 • San Jose, CA 95128 • Phone: 408.296.7312 • 408.296.7313 • www.ing.org
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Also available online to anyone who is interested are ING’s responses to
frequently asked questions (FAQs) about Muslims and Islam, as well as Sharia
and ISIS.

One hundred thirty-two teachers from twenty-eight states, one US territory, and three Canadian provinces,
most of whom are not near an ING affiliate, have registered to download full curricula. This is largely the
result of word of mouth and of search engine finds.

Islam and Muslims Sharia ISIS

ING’s online curriculum is available for download at www.ing.org/7-12

ING’s online curriculum 
has been downloaded
across North America
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Appendix 1: ING Background
ING Programs
Islamic Speakers Bureau
Initiated in 1993, ING’s original core program, the Islamic Speakers Bureau (ISB), provides trained speakers on
Muslims and various aspects of their faith and life, using professionally prepared content that conforms to
First Amendment Center guidelines described below. Our speakers, all American Muslims, present to schools,
colleges, community organizations, religious groups, and other venues.

The ISB offers the following presentations:

• Exploring Muslim Traditions and Practices: Designed for middle school classes in
world history and geography, this presentation teaches students about Muslim
traditions and practices in relation to other world religions.

• Getting to Know American Muslims and Their Faith: This presentation begins with
basic terminology and the demographics of Muslims in the United States and the
world, describes the major beliefs and practices of Islam, including major Muslim
holidays, and expands on the faith’s principal theological teachings, including its
relation to Judaism and Christianity. It also addresses common misconceptions
about Islam and Muslims.

• History of Muslims in the United States: Most Americans are unaware of the long
history of Muslims in the United States. This presentation remedies that lack,
depicting the substantial, documented presence of Muslims among enslaved
Africans in the Americas, describing both the successive waves of immigration
that have brought Muslims to our country from the 19th century on and the
rediscovery of Islam among African Americans in the 20th century, and
highlighting notable American Muslims today.

• Muslim Contributions to Civilization: Muslims have had a major and creative
impact on world civilization. From the first centuries of Islam, Muslims in many
lands have made major contributions in diverse fields, including art, architecture,
music, mathematics, medicine, astronomy, and even cuisine, clothing, and
furniture. This presentation shows how the Muslim world has related to,
influenced, and interacted with other cultures from its beginning.

• Muslim Women in the U.S. and around the World: The role of Muslim women and
Islam’s view of women is one of the most widely misunderstood and
misrepresented aspects of the religion and its practitioners. This presentation
describes Qur’anic and prophetic teachings about the role and responsibilities of
Muslim women, including the different roles that women play in Muslim life. It
also includes a description of notable Muslim women from the founding of Islam
until the present and information about contemporary American Muslim women.

All ING presentations include ample time for question and answer with the speaker.
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Online Curriculum
Initiated in 2012, this program makes ING content available online to educators in middle and high schools
and colleges and universities. This is designed particularly to serve communities outside areas where ING and
its affiliates cannot provide live speakers. ING’s online curriculum currently includes five of its most popular
digital presentations related to teaching about Muslims and their faith: Getting to Know American Muslims and
Their Faith, A History of Muslims in America, Muslim Contributions to Civilization, Muslim Women Beyond the
Stereotypes, and Emir Abd El-Kader: A Muslim Hero for Our Time. We also provide two of our multifaith panel
presentations: Shared Values and Living the Faith, which address these topics as they relate to five major world
religions: Hinduism, Buddhism, Judaism, Christianity, and Islam.

Each curriculum includes several lesson plans with slides and scripts. Each lesson includes notes that describe
each slide in the presentation, discussion questions, and suggestions for other learning activities, with links to
films and discussion questions about the films. Each lesson concludes with references and suggested resources
for both teachers and students.

Three additional resources that are available to the general public focus on clarifying misunderstandings and
misconceptions about Islam: Answers to Frequently Asked Questions about Muslims, A Closer Look at Sharia in the
United States, and Updated Answers to Questions About ISIS.

These curricula are designed to be used either jointly or independently, depending on the time available and
the desired focus of the teacher.

Affiliates
Initiated in 2000, ING’s affiliate program encourages and supports the formation of affiliates around the
country, providing them with materials and training that enable them to reproduce ING’s programs in their
local area. ING now has 19 affiliates in 16 states and one Canadian province. ING affiliates use ING content and
adhere to the same professional standards as the parent organization in their speaker training and certification
and the conduct of their presentations. All affiliates embrace the mission, values, and principles of ING.



The goal of the affiliate program is to extend the reach of ING across the country. The issues of Islamophobia
and of intercultural and interreligious understanding that ING addresses are, of course, national (and
international) in scope and in fact in many areas more pressing than in the San Francisco Bay region in which
ING was founded. Through ING’s affiliates, the organization serves the Muslim and multifaith communities
throughout the United States.

All of ING’s current affiliates are Islamic Speakers Bureaus. ING is now also working to build Interfaith
Speakers Bureau Affiliates. An interfaith organization in New York City is exploring this possibility with ING.

ING Standards
Speaker Training and Certification
ING speakers in both the Islamic and Interfaith Speakers Bureaus are certified after a rigorous process of
professional development, testing, and observation in a live setting by ING staff and veteran speakers. When
presenting, ING speakers adhere to the First Amendment Center guidelines developed by legal scholar Dr.
Charles C. Haynes. (For more information on the Center, go to www.firstamendmentcenter.org.) These
guidelines emphasize that speakers must adhere to the highest level of academic neutrality and objectivity
when teaching about religion.

All ING speakers are required to be active practitioners of the religion they represent and must belong to a
congregation or community of that religion. They must agree to ING’s standards of professionalism and
objectivity whenever speaking for the organization and are expected to follow ING content and scripts in their
presentations.

The ING speaker training process for both ISB and IFSB begins with an introductory session presenting the
ING mission and principles, the basics of ING presentations and content, the requirements for ING speakers,
and the steps to be taken leading to certification.

Prospective ISB speakers must take an open-book test at the conclusion of the day’s training and must pass
with a grade of 85% or better to continue in the training process. They then receive a speakers kit with the
content for the two most popular ISB presentations, Exploring Muslim Traditions and Practices and Getting to
Know American Muslims and Their Faith. Within the school semester in which they take the initial training, they
must take a closed-book written exam evaluating their knowledge of presentation content and of the style of
presentation appropriate for an American teenage audience. This exam must also be passed with a grade of
85% or better.

ISB trainees then deliver a test presentation to an audience of veteran speakers, who evaluate both the trainee’s
knowledge of content and his or her demeanor and style as a speaker. This evaluation must be passed with a
grade of 90% or better from all the evaluators.

Prospective IFSB speakers, if they wish to continue in training after the initial session, receive the IFSB
panelists kit, containing both ING’s principles and the content for all IFSB presentations for the five religions
represented. Within the school semester in which they take the initial session, they must pass an open-book
exam on ING principles and on the content for their religion with a grade of 85% or better. They must attend at
least one IFSB presentation. They then deliver a test presentation to ING staff and speakers and must pass with
a grade of 90% or better.

ING speakers are regularly audited and evaluated by ING staff and must renew their certification every two
years.

ING is organizing a nationwide speakers network for mutual support and encouragement. ING also holds
periodic webinars for speakers to sharpen speaking skills and enhance their knowledge of content.
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Content
As noted above, ING has a variety of standard presentations. Content for these presentations is developed by
the ING Content Department. ING content is designed to supplement content standards in social studies and
world history and addresses many of the themes developed by the National Council for the Social Studies
Curriculum Standards and the National Center for History in the Schools at UCLA. Many of these themes are
also addressed in state social studies content standards of leading states, California, Texas, and New York. (All
states now require instruction in major world religions as part of their history and social studies standards.)

Our presentation content also coheres with the requirements of Common Core standards now being adopted
in many states. ING content is also designed to meet Federal, state, and corporate mandates on cultural
diversity training.

All ING content is drafted by or in consultation with recognized academic scholars in the religion in question.

These scholars include:

• Ameena Jandali, M.A., Near Eastern Studies, University of California, Berkeley

• Maha Elgenaidi, M.A., Religious Studies, Stanford University

• Dustin Craun, M.A., Ethnic Studies, San Francisco State University

• Justin van Boom, Ph.D. candidate, European History and Religious Studies, University of California,
Berkeley and Graduate Theological Union

• Haroon Moghul, Ph.D. candidate, Middle East, South Asian, and African Studies, Columbia
University; Fellow in Muslim Politics and Societies, Center for National Security, Fordham Law
School

• Dr. Kristy Coleman, Ph.D., Religion and Culture, Claremont Graduate School

• Dr. Henry Millstein, Ph.D., Jewish Studies, University of California, Berkeley and Graduate
Theological Union

• Venerable JianHu Shifu, Abbot, Chung Tai Zen Center of Sunnyvale

• The Rev. Dr. D. Andrew Kille, Ph.D., Biblical Studies, Graduate Theological Union

• Dr. Karnamadakala Sreeharsha, San Jose State University

• Dr. Jim Ryan, California Institute of Integral Studies

• Rabbi H. David Teitelbaum, Rabbi Emeritus, Congregation Beth Jacob

• Rabbi Joshua M. Berkenwald, Congregation Sinai

For ING cultural diversity training in corporations, law enforcement agencies, educational institutions, and
healthcare facilities, professionals in those fields contribute to content development.
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Appendix 2: Year-by-Year ING Output

ISB/IFSB Classes and Audiences

ING Output 2014-2015
Presentations Classes Audience

Islamic Speakers Bureau 239 347 11,009

Interfaith Speakers Bureau 49 60 3,328

Total 288 407 14,337

ING Output 2015-2016
Presentations Classes Audience

Islamic Speakers Bureau 304 384 15,532

Interfaith Speakers Bureau 50 55 3,692

Total 354 439 19,224

ING’s audience grew by 34% over the past two years, the ISB’s audience by over 41% and the IFSB’s by almost 10%.

ISB 85% 

IFSB 15% 

IISSBB//IIFFSSBB  CCllaasssseess  22001144--22001155  

ISB 87% 

IFSB
13%

IISSBB//IIFFSSBB  CCllaasssseess  22001155--22001166  

ISB 77% 

IFSB 23% 

IISSBB//IIFFSSBB  AAuuddiieenncceess  22001144--22001155  

ISB 81% 

IFSB 19% 

IIFFSSBB//IISSBB  AAuuddiieenncceess  22001155--22001166  
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Appendix 3: Year-by-Year ING Impact Data

ISB audience survey results by year
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Knowledge of Islam grades 7-12
AY Before After

Minimal Intermediate High Minimal Intermediate High
2009-2010 41% 47% 12% 9% 42% 50%
2010-2011 30% 49% 21% 6% 29% 65%
2011-2012 33% 46% 21% 6% 30% 64%
2012-2013 26% 45% 29% 7% 28% 65%
2013-2014 31% 47% 22% 7% 32% 60%
2014-2015 30% 49% 21% 6% 34% 60%
2015-2016 28% 51% 21% 11% 36% 52%

Overall positive and negative survey responses, 2009-2014
AY “Muslim-positive” responses Islamophobic responses

Before After Before After
2009-2010 9.505 11,639 2,058 877
2010-2011 12,273 14,004 2,550 953
2011-2012 10,308 12,236 2,621 1,002
2012-2013 7,702 8,604 2,072 945
2013-2014 10,175 11,689 2,513 1,182
2014-2015 12, 526 14,280 2,980 1,452
2015-2016 14,092 14.808 2,761 1,462
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Stereotype 1: Islam and Muslims promote violence.
AY Positive: Muslims are peaceful. Negative: Muslims are violent.

Before After Before After
2009-2010 51% 65% 6% 3%
2010-2011 60% 74% 5% 2%
2011-2012 52% 68% 6% 2%
2012-2013 49% 64% 7% 3%
2013-2014 57% 70% 7% 3%
2014-2015 58% 73% 7% 3%
2015-2016 61% 66% 7% 3%

Stereotype 2: American Muslims do not assimilate.
AY Positive: Muslims are integrated 

into community.
Negative: Muslims are insular and 
foreign.

Before After Before After
2009-2010 40% 54% 12% 4%
2010-2011 42% 60% 13% 5%
2011-2012 39% 55% 14% 6%
2012-2013 37% 51% 14% 7%
2013-2014 41% 56% 15% 8%
2014-2015 40% 56% 13% 7%
2015-2016 43% 49% 11% 6%

The figures in the table below are the averages of the percentage of respondents giving “positive” or “negative”

responses to ISB survey questions relating to each of the six stereotypes discussed in section 2 above. Negative

responses are answers confirming the stereotype, while positive responses disconfirm it. Thus, for the stereotype

“Muslims are violent,” the following responses were counted as negative:

• I believe that Islam promotes the following: terrorism

• I believe that Islam promotes the following: violence

• I believe that Muslims: have little regard for human life

• If a Muslim woman wearing hijab (head scarf) sat next to me, I would feel: afraid

The following responses were counted as positive:

• I believe that Islam promotes the following: peace

• I believe that Islam promotes the following: helping others

The figures given are averages for each set of responses; therefore, the fact that (in this instance) there are four

negative and two positive responses does not skew the results.

By comparing percentages of positive and negative responses before and after presentations, we get a picture of

how effectively ING presentations dismantle the given stereotypes.
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Stereotype 3: Muslims are intolerant of and have little in common with other religions.
AY Positive: Muslims are tolerant. Negative: Muslims are intolerant.

Before After Before After
2009-2010 63% 71% 10% 7%
2010-2011 53% 58% 10% 6%
2011-2012 46% 55% 11% 6%
2012-2013 49% 52% 11% 7%
2013-2014 51% 58% 11% 8%
2014-2015 67% 74% 11% 8%
2015-2016 72% 71% 12% 8%

Stereotype 4: Muslims cannot be good Americans.
AY Positive: Muslims are productive 

Americans.
Negative: Muslims are “Islamists.”

Before After Before After
2009-2010 50% 61% 6% 3%
2010-2011 61% 67% 5% 2%
2011-2012 54% 63% 6% 3%
2012-2013 56% 60% 8% 3%
2013-2014 59% 66% 6% 4%
2014-2015 57% 69% 6% 4%
2015-2016 62% 65% 5% 3%

Stereotype 5: Islam promotes misogyny.
AY Positive: Muslims respect 

women’s equality.
Negative: Muslims oppress 
women.

Before After Before After
2009-2010 45% 53% 15% 6%
2010-2011 45% 56% 14% 5%
2011-2012 44% 54% 14% 5%
2012-2013 45% 53% 15% 7%
2013-2014 45% 55% 14% 6%
2014-2015 49% 58% 17% 8%
2015-2016 49% 50% 17% 9%

Stereotype 6: American Muslims are disadvantaged.
AY Positive: Muslims are educated 

professionals.
Negative: Muslims are 
disadvantaged.

Before After Before After
2009-2010 9% 16% 14% 6%
2010-2011 9% 19% 13% 5%
2011-2012 8% 16% 14% 7%
2012-2013 8% 12% 16% 9%
2013-2014 10% 17% 13% 7%
2014-2015 10% 17% 12% 8%
2015-2016 8% 13% 10% 6%
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Appendix 4: 
Year-by-Year Requester Survey Results
First-time Requester

Expect to Request Again

Timely Response to Request

Yes 65% 

No 35% 

RReeqquueesstteerr  SSuurrvveeyy  22001144--1155::    
FFiirrsstt--ttiimmee  rreeqquueesstteerr  

Yes 69% 

No 31% 

RReeqquueesstteerr  SSuurrvveeyy  22001155--1166::    
FFiirrsstt--ttiimmee  RReeqquueesstteerr  

Yes 100% 

RReeqquueesstteerr  ssuurrvveeyy  22001144--1155::    
WWoouulldd  rreeqquueesstt  aaggaaiinn  

Yes 96% 

No 4% 

RReeqquueesstteerr  SSuurrvveeyy  22001155--1166::    
WWoouulldd  rreeqquueesstt  aaggaaiinn  

 Yes 100% 

RReeqquueesstteerr  SSuurrvveeyy  22001144--1155::    
TTiimmeellyy  rreessppoonnssee  ttoo  rreeqquueesstt  

Yes 100% 

RReeqquueesstteerr  SSuurrvveeyy  22001155--1166::    
TTiimmeellyy  rreessppoonnssee  ttoo  rreeqquueesstt  
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Received All Information 

Content Met Expectations

Effectiveness of ING Speakers

 Yes 98% 

No 2% 

RReeqquueesstteerr  ssuurrvveeyy  22001144--1155::  
RReecceeiivveedd  aallll  iinnffoorrmmaattiioonn  nneeeeddeedd  

Yes 98% 

No 2% 

RReeqquueesstteerr  SSuurrvveeyy  22001155--1166::  
RReecceeiivveedd  aallll  iinnffoorrmmaattiioonn  nneeeeddeedd  

Excellent
66%

Good 26% 

Fair 8% 

RReeqquueesstteerr  SSuurrvveeyy  22001144--1155::  
CCoonntteenntt  mmeett  eexxppeeccttaattiioonnss  

Excellent
75%

Good 20% 

Fair 5% 

RReeqquueesstteerr  SSuurrvveeyy  22001155--1166::  
CCoonntteenntt  mmeett  eexxppeeccttaattiioonnss  

Excellent
74%

Good 23% 

Fair 3% 

RReeqquueesstteerr  SSuurrvveeyy  22001144--1155::  
SSppeeaakkeerr  eeffffeeccttiivveenneessss

Excellent
80%

Good
17%

Fair 3% 

RReeqquueesstteerr  SSuurrvveeyy  22001155--1166::  
SSppeeaakkeerr  eeffffeeccttiivveenneessss
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Speakers’ Knowledge of Content

Speakers’ Delivery Skills

Speakers’ Ability to Connect With Audience

Excellent
92%

Good 8% 

RReeqquueesstteerr  SSuurrvveeyy  22001144--1155::  
SSppeeaakkeerr  kknnoowwlleeddggee  

Excellent
85%

Good
15%

RReeqquueesstteerr  SSuurrvveeyy  22001155--1166::  
SSppeeaakkeerr  kknnoowwlleeddggee  

Excellent
72%

Good 27% 

Fair 1% 

RReeqquueesstteerr  SSuurrvveeyy  22001144--1155::  
SSppeeaakkeerr  ddeelliivveerryy  sskkiillllss    

Excellent
78%

Good
17%

Fair 6% 

RReeqquueesstteerr  SSuurrvveeyy  22001155--1166::  
SSppeeaakkeerr  ddeelliivveerryy  sskkiillllss  

Excellent
70%

Good 23% 

Fair 8% 

RReeqquueesstteerr  SSuurrvveeyy  22001144--1155::  
SSppeeaakkeerr  ccoonnnneeccttiioonn  wwiitthh  aauuddiieennccee  

Excellent
76%

Good
17%

Fair 7% 

RReeqquueesstteerr  SSuurrvveeyy  22001155--1166::  
SSppeeaakkeerr  ccoonnnneeccttiioonn  wwiitthh  aauuddiieennccee  
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Speakers’ Time Management

Excellent
65%

Good 31% 

Fair 4% 

RReeqquueesstteerr  ssuurrvveeyy  22001144--1155::  
SSppeeaakkeerr  ttiimmee  mmaannaaggeemmeenntt  

Excellent
76%

Good
16%

Fair 8% 

RReeqquueesstteerr  SSuurrvveeyy  22001155--1166::  
SSppeeaakkeerr  ttiimmee  mmaannaaggeemmeenntt  
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